
Project products
•  Τen thematic Research Reports on: 

–  Handicrafts based on the products of the sheep 
(wool, leather etc.)

   –  Architecture related to sheep farming activities
   –  Pastoral life: everyday life objects, life-styles 
   –  Transhumance routes
   –   Landscape as shaped by sheep farming
   –   Cuisine based on sheep products 
   –  Oral tradition, myths, legends, celebrations, music 

and songs
   –  Traditional food technology (dairy products, meat)
   –  Pastoral life in art
   –  Rural economy based on sheep farming - tourism, 

ecology, named origin products etc.

•  Seven thematic exhibitions including audio-visual 
exhibits organised in six European countries. 

•  An international, cross-thematic exhibition presenting 
an integrated view of the European cultural heritage 
of sheep and pastoral life, in Budapest.

•  An inventory of visual documents (ethnographic 
materials, photographs, artworks etc.). 

•  A recipe book. 

•  A DVD of pastoral music. 

• A DVD about transhumance routes. 

•  Two international conferences and six transnational 
workshops in the partners’ countries. 

•  A virtual museum linked to the website of the project  
presenting a synthesis of all the material collected and 
presented in the seven thematic exhibitions. 

•  Educational material for use in schools, including 
a computer-based game demonstrating the socio-
cultural and economic factors connected with sheep 
farming; and a creative expression programme for 
young people.

Project partners
•  Szabateri Neprajzi Muzeum - The Hungarian Open Air 

Museum (project coordinator), Hungary,  
contact person: Zsolt Sári, sarizs@sznm.hu

•  PRISMA Centre for Development Studies, Greece,  
contact person: Fouli Papageorgiou, 
foulipapageorgiou@prismanet.gr

•  Muzeum Kresow w Lubaczowie, Poland,  
contact person: Stanislaw Makara, stmakara@wp.pl

•  National History Museum, Bulgaria,  
contact person: Leonora Boneva-Trayanova, 
lboneva@mail.bg

•   Departments of Landscape Architecture and 
Landscape Management and Nature Conservation, 
Estonian University of Life Sciences, Estonia,  
contact person: Simon Bell, simon.bell@emu.ee

•   Federation of Agricultural Museums and  
Rural Heritage - AFMA, France,  
contact person: Pierre Del Porto,  
pierre.delporto@gmail.com

•  Research Unit of Tourism & Cultural Economics, 
Department of Applied Economics,  
University of Valencia, Spain,  
contact person: Raul de Arriba, Raul.de-Arriba@uv.es

•   Imaginary s.r.l. Ιtaly,  
contact person: Lucia Pannese,  
lucia.pannese@i-maginary.it

•  Cultural and Social Digital Documentation Laboratory, 
School of Sociology,  
University of the Aegean, Greece,  
contact person: Sotiris Chtouris, htouris@aegean.gr

CULTURE AND NATURE:
THE EUROPEAN HERITAGE 
OF SHEEP FARMING AND 
PASTORAL LIFE 

The CANEPAL project is co-funded by the European Commission, 
Directorate General Education and Culture, CULTURE 2007-2013.

www.canepal.eu



 

Background
Sheep farming has always been an 
important economic activity in Europe. 
Close contact with nature and the 

isolation of the shepherd have resulted in 
unique cultural traditions associated with 

shepherding and the pastoral life. In some countries 
movement of shepherds and flocks from lowland winter 
pastures to upland summer grazing areas and back, 
along “transhumance routes” has enriched the culture 
of the communities involved.

The features of pastoral life have produced 
many common cultural aspects reflected in 
music, customs, clothing, sheep management, 
architecture and cuisine. Sheep and goats have 
also played an important role in landscape 
creation which has caused distinct pastoral 
landscapes to develop. Grazing can have both 
negative and positive impacts on ecosystems 
depending on the way the flocks are managed.

Major changes in the economic and social 
environment in Europe in the last 50 years 
have affected shepherds and their culture. 
The social standing of the shepherd or sheep 
farmer declined and then changed to a modern 
entrepreneur after the modernisation of the 
sheep farming economy. These two facets of the 
social image of the shepherd co-exist in many 
European countries today, with implications for 
the preservation of the cultural heritage.

The Project 
CANEPAL is co-funded by the European 
Commission’s CULTURE Programme; it aims 
to study, interpret and demonstrate the 

value of the pastoral heritage of Europe, past 
and present, to different audiences and to link this with the 
issues affecting the sustainability of rural areas. It also aims 
to create a community for exchanging experiences and to 
encourage joint action between museums, researchers and 
educators.

The project addresses different aspects of the heritage  
and the economy of sheep farming in an integrated way, 
including handicrafts, architecture, art and the landscape, 
as well as the oral traditions, music, lifestyles, food 
processing and cooking.

There are nine partners from eight European countries,  
including ethnographic museums, universities, research 
institutes and ICT experts, adopting an 
interdisciplinary approach. 

The target groups of the  
project include:

1. Researchers and professionals  
involved in documentation, preservation and 
evaluation of the European cultural heritage

2.  Professionals involved in rural development; policy 
makers and administrators in the cultural and 

environmental fields

3.  Teachers/educators, with a focus on 
secondary schools or specialising 
in the cultural field; students of 
secondary schools

4. The wider public

The project runs from September 
2010 to August 2014 

Project objectives
• To explore the 
common European 
elements of the 

cultural heritage related 
to sheep and shepherds 

and create free on-line research 
resources.

•  To promote the heritage of the 
pastoral life using exhibitions and 
publications, connecting it with 
contemporary questions of the 
sustainability of rural areas. 

•  To stimulate debate and exchange 
of experience of professionals 
in rural cultural heritage, 
using contemporary means of 
networking.

• To stimulate intercultural dialogue.

•  To attract the interest of the general public and 
especially young people in the rural cultural 
heritage through innovative games-based learning 
tools, creative educational programmes, and a 
virtual museum.


